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AMSTERDAM, THE NETHERLANDS  
(August 25, 2015) – Tommy Hilfiger, which 
is owned by PVH Corp. [NYSE: PVH], 
announces that internationally renowned 
tennis star Rafael Nadal will appear as 
the global brand ambassador for Tommy 
Hilfiger underwear, Tommy Hilfiger Tailored, 
and the new fragrance TH Bold, beginning 
in Fall 2015. The collections are available 
at Tommy Hilfiger stores globally, through 
select wholesale partners and online at 
tommy.com.

“Rafael Nadal has been a longtime personal 
friend and supporter of our brand, and 
I’m continually inspired by his dedication 
and passion for his sport,” said Tommy 
Hilfiger. “This exclusive partnership 
brings one of the greatest athletes of this 
generation into our Tommy family. Rafael 
embodies an effortless sense of style that 
exemplifies and reflects our brand spirit – 
he’s confident, fun and cool.”
 

The campaign imagery was photographed 
in early 2015 in Spain and it will break 
globally in fall 2015 with dedicated print, 
online, and out-of-home media placements 
worldwide. To further support the global 
initiative and collaboration, Nadal will 
attend exclusive Tommy Hilfiger launch 
events in North America, Europe and 
Asia. The campaign will also include the 
launch of TH Bold, Nadal’s fragrance for 
Tommy Hilfiger, which channels the strength 
and vitality of an athlete who plays to win.

“I’ve always admired Tommy Hilfiger’s 
cool, all-American designs which are 
sophisticated and easy to wear, and I’m 
excited to be partnering with the brand,” 
said Rafael Nadal, the 14-time Grand Slam 
winner.

The Fall 2015 Tommy Hilfiger underwear 
collection refreshes classic styles with 
updated fits, revamped fabrics and 
elevated details. Design innovations 
combine with premium fabrics for a result 
that’s sophisticated, durable and essential 
for everyday comfort. The Fall 2015 
Tommy Hilfiger Tailored collection features 
sharp silhouettes, modern tailoring and 
rich textures. 

Born in 1986 in Manacor, Spain, Nadal has 
ranked amongst the world’s top five tennis 
players since 2003. Widely regarded as one 
of the greatest professional tennis players 
in history, at the age of 24 he became the 
youngest athlete to complete the “Grand 
Slam” and is the second male player in 
the world to have completed the “Career 
Golden Slam” after winning the French, 
Australian and U.S. Opens; Wimbledon; 
and a 2008 Olympic gold medal. Nadal 
currently holds a record for his nine 
French Open victories – the most won by 
a single player – including five consecutive 
title wins.
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TOMMY HILFIGER 
ANNOUNCES 
RAFAEL NADAL 
AS GLOBAL BRAND 
AMBASSADOR  
FOR UNDERWEAR, 
TAILORED AND TH 
BOLD FRAGRANCE

The in ternat iona l l y  renowned , record - 
se t t ing tenn is  i con wi l l  appear  in  the 
‘ Tommy Hi l f iger ’  underwear,  ta i lored 
and ‘TH Bo ld ’ campaigns , beg inn ing 
Fa l l  2015.
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The Tommy Hi l f i ger  underwear col lect ion features 
innovat ive des igns that  combine e levated deta i l s  and 
prec is ion f i t  with funct iona l i ty. Premium qual i ty  fabr ics 
guarantee except iona l  wear, whi le  sty les  ref lect  a 
pol ished aesthet ic  – a l l  with a  t imeless , sophist icated 

appeal .

An ever yday essent ia l , the Icon combines the iconic 
Tommy Hi l f i ger  logo waistband with the re laxed 
comfor t of  cotton stretch. The F lex Micro is  made 
with except iona l ly  soft , four-way stretch microf iber 

with a s leek sheen waistband.

TOMMY HILFIGER 
UNDERWEAR
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COTTON TRUNK ICON

MICRO LOW RISE FLEX

AN ICONIC S IGNATURE  WAISTB AND  
COMBINED WITH COMFORTABLE  

EVERYDAY COTTON STRETCH. 

FOUR-WAY STRETCH AND SOFT COTTON  
CREATE  A  UNIQUE F IT, F IN ISHED WITH  

A  SLEEK  M ICROF IBER  WAISTB AND. 
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Tommy Hi l f i ger  Ta i lo red  integrates a  sharp, sophist icated 
sty le with the brand’s  American menswear her i tage . 
From structured su i t ing to casua l  weekend wear, 
c lass ics  are modernized with prec is ion f i t , updated 
cuts , r ich colors and luxe deta i l s . In  both tradit iona l 
ta i lor ing and softer seasonal  s i lhouettes , des igns are 
executed with premium fabr ics  inc luding superf ine 
I ta l ian merino wool  and luxury cashmere yarns . 

 
The Rafae l  Nada l  for  Tommy Hi l f i ger  Ta i lo red  su i t  
i s  versat i le , pol ished and ref ined, with a sar tor ia l 
ease that ’s  e f for t less ly  cool . Made from Ita l ian navy 
wool  f lannel , the s ing le-breasted s i lhouette features 

a  stra ight  shoulder and s l im f i t .

TOMMY HILFIGER 
TAILORED



THE RAFAEL NADAL  
FOR TOMMY HILFIGER

TAILORED SUIT

THE QUINTESSENTIAL  TA ILORED  
TWO-P IECE  SU IT  FEATURES  NAVY BLUE  

V IRGIN WOOL.
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STRONG AND SPORTY,  
TH BOLD IS  MADE FOR THE REBEL  

WHO PLAYS TO WIN

TH BOLD CELEBRATES  THE  TOMMY HILF IGER  SP IR IT  
OF  DETERMINATION AND CONFIDENCE –  

A  UNIQUELY  POWERFUL  BLEND. WITH A  FUS ION  
OF  CR ISP  C ITRUS , HERB AL  AND SP ICY  NOTES ,  
THE  MASCUL INE  FRAGRANCE SPEAKS  TO THE 

MODERN MAN WHO’S  INTENSELY  PASS IONATE  
AND HAS  A  DES IRE  TO L IVE  BOLDLY.

22



GAME
B E H I N D  T H E  S C E N E S

24 25



08 :00
 
OUR GLOB AL  AMB ASSADOR 
ARR IVES  ON SET  AND 
BEGINS  WITH TEST  SHOTS .
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From underwear  
to suiting, Tommy’s  

designs are top quality 
and always show a  
strong attention to  
detail and comfort.

R A F A E L  N A D A L
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Invest in quality;  
a classic tailored suit  
will last a lifetime and  
carry you a long way.

R A F A E L  N A D A L
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R A F A E L  N A D A L

Tommy is the master  
of classic, cool style, and 

I like how his designs 
are so easy to wear.
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Q: How did this col laboration come about?
A: Rafae l  has been a personal  fr iend 
and suppor ter of  our brand for near ly 
10 years . We are excited about th is 
exc lus ive par tnership, which br ings 
one of  the greatest  ath letes of  th is 
generat ion into our Tommy  fami ly.

Q: What do you admire about  Rafae l ? 
A: I ’m cont inua l ly  insp ired by h is 
dedicat ion and pass ion for h is 
spor t ; h is  ongoing commitment and 
motivat ion make h im a fantast ic  role 
model .

Q: What do you l ike about  Rafae l ’s  sense 
of  s ty le?
A: Rafae l ’s  sty le i s  e f for t less  and rea l ly 
exempl i f ies  our brand sp ir i t  – he’s 
fun and cool , and doesn’t  take i t  too 
ser ious ly.

	

	
Q: How d id your  ambassador sh ip  come 
about?
A: I ’ve known Tommy and h is  fami ly 
for years . When he approached me 
for the col laborat ion, I  was ver y 
exci ted to work with my fr iend and 
one of  the world ’s  most renowned 
fash ion des igners . I ’m honored to have 
th is  oppor tunity to col laborate with 
such an iconic American brand.

Q: What made work ing wi th  Tommy 
Hi l f i ger  so memorab le?
A: Working with Tommy is  a  fantast ic 
exper ience – he’s  a lways got a  smi le 
on h is  face and a pos i t ive att i tude . 
He’s  a  ver y spec ia l  person with great 
taste and an eye for des ign . He a lways 
knows what looks best  and is  good at 
g iv ing sty le adv ice .

Q:  What do you l ike about  Tommy Hi l f i ger 
des igns?
A: From underwear to su i t ing , Tommy’s 
des igns are top qual i ty  and a lways 
show a strong attent ion to deta i l  and 
comfor t .

RAFAEL
NADAL Q&A

TOMMY
HILFIGER Q&A



Rafae l  Nadal  was born in 1986 in 
Mal lorca , Spa in , and has ranked 
amongst  the world ’s  top f ive 
tennis  p layers s ince 2003. He is 
known for h is  two nicknames, 
“Rafa” and “The King of  Clay,” 
coined for h is  dominat ion on c lay 
tennis  cour ts .

Nadal ’s  interest in tennis began as 
a chi ld , when he was introduced to 
the sport by his  uncle . At the age 
of  14 he relocated to Barcelona 
to pursue tennis tra in ing, at  15 he 
turned profess ional  and joined the 
junior c ircuit , and at 17 he won 
the ATP Newcomer of the Year 
Award.

In 2003, at  just  19 years o ld , Nadal 
won the French Open the f i rst 
t ime he p layed in the renowned 
tournament ; he went on to win 
the French Open n ine t imes , and 
now holds the record for most 
wins by a male p layer at  a  s ing le 
tournament .

At the age of  24 he became the 
youngest  ath lete to complete the 
“Grand S lam” and is  the second 
male p layer in the world , a f ter 
Andre Agass i , to have completed 
the “Career Golden S lam” a f ter 
winning the French, Austra l ian 
and U.S . Opens , Wimbledon, and a 
2008 Olympic gold medal .

To date Nadal  has won 14 Grand 
S lam s ing les t i t les , a  record 27 ATP 
World Tour Masters 1000, and 15 
ATP World Tour 500 tournaments . 
He is  one of  only two male p layers 
in h istor y who has won at  least 
two Grand S lam t i t les  on three 
d i f ferent sur faces – hard cour t , 
grass and c lay. He is  a lso the only 
p layer to have won at  least  one 
Grand S lam tournament for 10 
consecut ive years .

In 2007 Nadal  founded the 
Rafa Nadal  Foundat ion with the 
miss ion to provide a better 
l i festy le for young people 
around the world and suppor t 
marg ina l ized youth who are at 
r isk of  exc lus ion from society. 
The foundat ion a ims to combine 
educat iona l  and spor ts  programs 
to of fer depr ived chi ldren an 
oppor tunity to grow and develop 
respect , trust  and integrat ion.

36

RAFAEL
NADAL BIO
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Tommy Hilfiger is one of the world’s 
leading designer l i festyle brands 
and is internationally recognized 
for celebrating the essence of 
classic American cool style , 
featuring preppy with a twist 
designs. Under Hilf iger’s guidance, 
vision, and leadership as Principal 
Designer, Tommy Hilfiger has 
become one of a few international 
brands for apparel, accessories and 
home.

Hilf iger introduced his f irst 
signature collection in 1985 by 
modernizing button-down shirts, 
chinos, and other time-honored 
classics with updated f its and details. 
The relaxed, youthful attitude of 
his f irst designs has remained a 
distinctive hallmark throughout al l 
of Hilf iger’s subsequent collections. 
The business has grown from a 
single menswear collection in 1985 
to a global l i festyle brand achieving 
over US $6.7 bil l ion dollars in retai l 
sales in 2014. There are over 1,400 
Tommy Hilf iger stores in more 
than 90 countries on f ive continents.

In 1995, Hilf iger launched The 
Tommy Hilf iger Corporate 
Foundation in an effort to give 
back on a global scale through 
educational and cultural programs 
including the Fresh Air Fund, the 
Martin Luther King Jr. National 
Memorial Project, Breast Health 
International and the Mil lennium 
Promise initiative to eliminate 
extreme poverty in Africa. In 2010, 
Mil lennium Promise named Hilf iger 
as its f irst MDG (Mil lennium 
Development Goals) Global Leader.

Hilf iger’s vast body of influence 
was honored in 2012 by the Council 
of Fashion Designers of America, 
which presented him with the 
CFDA’s prestigious Geoffrey Beene 
Lifetime Achievement Award.

TOMMY 
HILFIGER BIO



Tommy Hi l f iger  is  one of the 
world’s leading designer l i festyle 
brands and is international ly 
recognized for celebrat ing the 
essence of “classic American cool” 
style , featuring preppy with a twist 
designs.

Founded in 1985, Tommy Hil f iger 
del ivers premium styl ing, 
qual ity and value to consumers 
worldwide under the Tommy 
Hi l f iger  and Hil figer Denim  brands, 
with a breadth of col lect ions 
including Hil figer Col lect ion, 
Tommy Hi l f iger Tai lored,  men’s , 
women’s and kid’s sportswear, 
denim, accessories, and footwear. 
In addit ion, the brand is l icensed 
for a range of products, including 
fragrances, eyewear, watches and 
home furnishings. Founder Tommy 
Hil f iger remains the company’s 
Principal  Designer and provides 
leadership and direction for the 
design process.

Tommy Hil f iger, which was 
acquired by PVH Corp. in 2010, 
is a g lobal apparel and retai l 
company with more than 17,000 
associates worldwide . With the 
support of strong global consumer 
recognit ion, Tommy Hil f iger has 
bui lt  an extensive distr ibution 
network in over 90 countries 
and more than 1,400 retai l 
stores throughout North America, 
Europe , Lat in America and the Asia 
Paci f ic region. Global retai l  sa les 
of the Tommy Hi l f iger  brand were 
US $6.7 bi l l ion in 2014.

COMPANY 
OVERVIEW
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Global

Abdel  E l  Hamri
VP Globa l  Communicat ions
T +31 20 589 5701
abdel .e lhamr i@tommy.com

Bapt iste Blanc
Globa l  Communicat ions Director
T +31 20 589 5409
bapt i s te .blanc@tommy.com

Europe -  Middle East -  Afr ica
Tommy Hi l f i ger
Stadhouder skade 6
1054 ES Amsterdam
The Nether lands

Mark F leming
Director of  European 
Communicat ions
T +31 20 709 8074
Mar k .F leming@tommy.com

The Americas
Tommy Hi l f i ger
601 West  26th Street , f loor 17
New Yor k , NY10001

Amy Robb
VP Publ ic  Re lat ions 
T +1 212 548 1694
amyrobb@tommy.com

Megan DiCiurc io
Director of  Enter ta inment Publ ic 
Re lat ions
T +1 212 548 1697
mdic iurc io@tommy.com

Ashley Mahoney
Sr. Publ ic  Re lat ions Manager, 
Womenswear
T +1 212 548 1874
ash leymahoney@tommy.com

Lisa Bress ler
Director of  Mar ket ing & 
Communicat ions , Lat in  Amer ica
T +1 212 548 1365
lbress ler@tommy.com

Latin America
Tommy Hi l f i ger
MetroBank Tower F loor 14
Punta Pac i f i ca , Punta Coronado St .
Panama Ci ty, Panama

Paula Schatzky
Reg iona l  Mar ket ing and 
Communicat ions Manager,  
Lat in  Amer ica and the Car ibbean
T +507 206 0581
pschatzky@thassap.com 
 
Ti f fany Alemán de Br in
Communicat ions Manager,  
Lat in  Amer ica and the Car ibbean
T +507 206 0573 
ta leman@thassap.com

Asia Paci f ic
Tommy Hi l f i ger 
Su i tes  1802-1806A
18/F Exchange Tower
33 Wang Chiu Road , Kowloon
Hong Kong

Eric  Reed
VP Mar ket ing and Br and 
Deve lopment , As ia  Pac i f i c 
T +852 3906 8502
er ic . reed@tommy.com

Adrian Wong
Senior  Communicat ions Manager, 
As ia  Pac i f i c
T +852 3906 8503
Adr ian .wong@tommy.com 

Austral ia
Tommy Hi l f i ger
3-7 McPher son Street
Banksmeadow, NSW 2019

Anthony Whitt le 
T +61 2 9316 2876 
anthony.whi t t le@
pvhbrandsaustr a l i a .com.au

Austria 
Networ k PR
Hal ler s t r asse 76
20146 Hamburg

Anna  Raschen
T +49 40 4503 060
a . r aschen@networ k-pr.de

Belgium
Unl imi ted PR
Godefr iduskaa i  20 B
2000 Antwerp

Marianne  Lenaer ts
T +32 3 230 30 92
mar ianne@upr.be

Brazi l
Tommy Hi l f i ger
Rua Coronel  Lu is  Bar roso, 151 – 
Santo Amaro
São Pau lo – SP, Br az i l  04750-030

Cami la  Cruickshank
T +55 11 2186 9000 ext . 9383
camila.cruickshank@inbrands.com.br

Canada
rock- i t  promot ions 
460 R ichmond St . West , Su i te 400
Toronto, ON, M5V 1Y1

Kate  Makinson
T +1 416 656 0707 ext . 105  
katemak inson@rock i tpromo.com

Christ ina Walters-Arseneau
T +1 416 656 0707 ext . 107
chr i s t ina@rock i tpromo.com

China
Tommy Hi l f i ger 
No. 234 , Wu Yi  Road
Changn ing Dis t r ic t
Shangha i  200050

Ste l la  J in
T +86 21 2213 9898 – 8119 
ste l la . j in@thch ina .com.cn

Al ina  Huang
T +86 21 2213 9898 – 8121 
a l ina .huang@thch ina .com.cn

Denmark
PRD ApS 
Vimmelska f tet  41A, 2
DK1161 Copenhagen 

Trine Moulton Rasmussen 
T +45 33 89 20 20 
tmr@prdagency.com

Finland
Mar saana Communicat ions Oy
Ete läesp lanad i  18B
00130 Hels ink i

Tytt i  Var i la 
T +358 9 2522 6200
tyt t i@mar saana .com

France
Tommy Hi l f i ger  Fr ance
137 r ue du Faubourg Sa int -
Honoré
75008 Par i s

Valer ie d ’Olce
T +33 1 58 44 19 02
va ler ie .d ’o lce@tommy.com

GCC/Middle East
Impact  Por ter  Novel l i
Leve l  21 , Emir ates  Tower s
Duba i  -  UAE
P.O. Box 19791

Sana Al i  Khan
T +971 4 330 40 30
s .a l i khan@ipn .ae

Anja la  Gulat i
T +971 4 330 40 30
a .gu lat i@ipn .ae@ipn .ae

Germany
Networ k PR
Hal ler s t r asse 76
20146 Hamburg

Anna Raschen
T +49 40 4503 060
a . r aschen@networ k-pr.de

Greece
YES. Pos i t ive Communicat ion
208 K i f i s ias  Avenue
152 31 Halandr i
Athens

Gina Dragona
T +30 210 25 32 686
gdragona@yespos i t ive .com

Hong Kong
Dickson Communicat ions L imi ted
4/F, East  Ocean Centre
98 Granv i l le  Road
Ts im Sha Tsu i  East
Kowloon, Hong Kong

Carrol  Cheng
T +852 2301 0234
car ro l_cheng@dickson .com.hk

India
Tommy Hi l f i ger
Nº 4 , Br unton 1st  Cross  Road
Banga lore 560025

Kaustav Dey
T +91 97439 99882
kaustav.dey@th- ind ia .com
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Indonesia
PT. Tr ans Fash ion Indones ia
Wisma Trans L i fes ty le , 1st  F loor
J l . Duren T iga Raya No. 53-55
Jakar ta  Se latan 12760

Adinda Hediana
T +62 21 7919 8228
adinda@tr ans fash ion indones ia .com

Ireland
Bur re l l  Mar ket ing & Publ ic i ty
5 Pembroke Lane
Off  Pembroke Street
Dubl in  2

Niamh White
T +353 1676 1711
niamh@bur re l l . ie

Israel
SHALMOR Communicat ion (PR)
1 Ben-Gur ion St .
2  B .S .R . bu i ld ing
Bnei  Br ak

Danie la  Laor
T +972 3577 5638
dan ie la@sha lmor.co. i l

I ta ly
Tommy Hi l f i ger  I ta ly
V ia  Podgora 2
20122 Mi lan

Valent ina Vi l la
T +39 02 29544840
va lent ina .v i l l a@tommy.com

Japan
Tommy Hi l f i ger  Japan
3F, 8-7 Daikanyama-cho 
Sh ibuya-ku , Tokyo 
150-0034 Japan 

Hiromi Agata
T +81 354 578 508
hiromi .agata@tommy- jp.com

Korea
Tommy Hi l f i ger
8th f l . , SK Networ ks Bu i ld ing
448-3 Seongnae-dong
Gangdong-gu
Seoul , 134-030

Lee Jung Mi 
T +82 70 7800 4274 
mimi lee@sk .com

Malaysia
Dickson Communicat ions L imi ted 
4/F, East  Ocean Centre 
98 Granv i l le  Road 
Ts im Sha Tsu i  East 
Kowloon, Hong Kong 

Carrol  Cheng 
T +852 2301 0234 
car ro l_cheng@dickson .com.hk

Mexico
Tommy Hi l f i ger
B lvd . Manuel  Áv i la  Camacho
Nº 40 , P i so 21 , Tor re Esmera lda I
Col . Lomas de Chapul tepec
C .P. 11000, México D.F.

Karen Goldberg
T +52 (55) 3000 5100 ext . 5149
kgoldber g@gr upoaxo.com

Janet Torres
T +52 (55) 3000 5100 ext . 5144
j tor res@gr upoaxo.com

The Netherlands
I con ic  Stud ios
Pr insengr acht  384-bg 
1016 JB Amsterdam

Candy Reding
T +31 20 370 28 80 
candy@iconicstud ios .n l

Norway 
Presskontakterna 
Tol lbugata 13
Oslo, NO-0152

Eva Wiger t  Naess
T +47 22 42 64 66
eva@presskontakterna .no

Phi l ippines
Stores Spec ia l i s t s , Inc .
3rd F loor Acce ler ando B ldg .
395 Sen Gi l  Puyat  Ave .
Makat i  C i ty, Ph i l ipp ines , 1200

Malu Francisco
T +63 2 890 8424
msfr anc i sco@rgoc .com.ph

Poland
Prêt-à-Por ter  PR
Mokotowska 55 lok . 23
00-542 War saw

Petra Kosorić–Kie łczewska
T +48 228 280 062
petr a@pretapor ter-pr.com

Portugal
Globa l  Press
Av. da L iberdade , 220-2º
1250-147 L i sbon

Fi l ipa Aires
T +351 213 944 020
fa@globa l -press .com

Romania 
SHAKE Adver t i s ing
Str. Stockholm Nr. 9A
Distr ic t  1 , Bucharest

Diana Pop
T +4 0 729 218 162
diana .doni@shakeadver t i s ing . ro

Russia 
PRCo Russ ia 
14 Sto leshn ikov Lane 
107031 Moscow 

Angel ina Pasechnik
T +7 495 995 59 05
moscowfash ion1@prco.com

Singapore
Dickson Communicat ions L imi ted 
4/F, East  Ocean Centre 
98 Granv i l le  Road 
Ts im Sha Tsu i  East
Kowloon, Hong Kong 

Carrol  Cheng 
T +852 2301 0234 
car ro l_cheng@dickson .com.hk

Spain
F ina l ly
Conde de Xiquena 4-2º
28004 Madr id

Jesús Ferr ín
T +34 915 215 028
j fer r in@fina l lypress .com

Sweden 
A Wor ld Beneath
Br unnsgatan 13
111 38 Stockholm

Jennie Göthberg
T +46 8 675 00 60
jenn ie@awb.se

Switzerland
Networ k PR
Hal ler s t r asse 76
20146 Hamburg

Anna Raschen
T +49 40 4503 060
a . r aschen@networ k-pr.de

Taiwan
Dickson Communicat ions L imi ted 
4/F, East  Ocean Centre 
98 Granv i l le  Road
Ts im Sha Tsu i  East 
Kowloon, Hong Kong 

Carrol  Cheng 
T +852 2301 0234 
car ro l_cheng@dickson .com.hk

Thai land
Tommy Hi l f i ger
999/9 The Of f ices  at 
Centr a lWor ld Bu i ld ing
19th F loor, Unit  No ML 1907-1908,
Rama 1 Road , Patumwan,
Bangkok 10330

Pornchuen Ngampromphan 
T +66 2 646 1388
pornchuen@r sh .co. th

Turkey
Tommy Hi l f i ger  Tur key
Rumel ih i sar ı  Mah . Y ı ld ı r ım Oğuz 
Göker Cad .
Or k ide Sok . No:1 Mayadrom Ofis 
Par k
34335 Akat lar /  I s tanbul
 
Anita Koncabahar
T +90 212 371 41 29 
an i ta .koncabahar@tommy.com

UK
Tommy Hi l f i ger  UK
Linen Hal l , 1s t  F loor
162-168 Regent Street
London, W1B 5TB

Sophie Homes 
T +44 (0)203 144 0959
sophie .homes@tommy.com

Vietnam
ACFC Off ice
6/F Sa igon Roya l 
91 Pasteur St . , Dis t r ic t  1
Ho Chi  Minh Ci ty, V ietnam

Huy Nguyen 
T +84 908 859438
duchuy.nguyen@acfc .com.vn
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